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ROTARACT

MEMBERS 202’738

+13,369 since 1 July 2019

CLUBS 10’592

+419 since 1 July 2019

WOMEN



Global
Membership Trends
WORLDWIDE Membership Trends
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Gender Trends

Gender Trends
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Asia

Canada, the Caribbean, and the United States
Africa, Europe and the Middle East

Latin America

Great Britain and Ireland

Australia, New Zealand, and the
Pacific Islands

Percentages may not sum to 100% due to rounding
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Zone 2

Membership Trends
ZONE 21 Membership Trends
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District 2452

Membership Trends

Membership Trends
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WHAT MEMBERS WANT

1. Local community service

2. Friendship & fellowship

3. Professional development
opportunities

Rotary @



The prospective, referred,
relocating or returning
members who go to
Rotary.org/join to connect
with clubs like yours

+20,000 inquires last year
35% women

71% are
59% under 40 years old ne(:,er
contacted
50% have a personal by clubs

connection to Rotary



WHY MEMBERS LEAVE
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Cost and/or time Club environment ~ Unmet expectations



TAKE YOUR
CLUB IN A

NEW DIRECTION

Is your club flexible and ready for
the future?

New resources on satellite clubs,
passport clubs, and Corporate
Membership can help you create
an experience that works for
every member.
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MEETINGS

« Choose technology that meets your
needs

 Build a confident team

« Offer training and support
« Adjust your agenda

* Set clear expectations

* Include options for everyone to

participate



Assessment
Engage Current Members

Connect with Prospective Members

Follow your Membership Candidates

Make New Members feel Welcome
Develop your Club
Start a New Club

Stay Current
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If Impact of Covid-19 is not the same in all
countries:

So how we can adapt to the current situation to
maintain the membership in the different countries in

our District?



Challenges in District 2452

Rotary is not popular in some countries.
Lack of Awareness.

Aging of current members.

Failure to retain members.

Failure to recruit Rotaractors and young professionals.
Minimal input to club activities.

Law attendance and engagement.

Club Image !
Imbalance between members’ Quality & Quantity.

Competing Organizations.
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» What can we do to facilitate membership growth during
this crisis?

| T

» What can we do to facilitate the increase of membership
after Covid-19?

No one has the answer applicable to the whole world.

> Will there be a strategic plan for the future after Covid-19?
RI has set up a Committee! We should wait and see!



How to go in
a Positive Way?

We are Selling Products
- Flexibility

- Innovation

- Adapt to the need
- Fundraising

- New club models
- Diversity

- Equity

- Inclusion

- Look to the market
- Create Partnership



How we Overcome
this Crisis?

Rotary Opens

Opportunities

» Rethink, Revaluate, Reposition

» Values & 4 way test no change

There is no substitute to in person meeting

Let us say:
“ Better days will return”

“ we will meet again”






